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1. In accordance with the following 
General Business Terms and Con di tions, 
an advertising order is considered to be 
the agreement regarding the publica-
tion of one or more advertisements of 
an adver   tiser or other parties (in the 
fo llowing customer) placing advertise-
ments in a print journal and/or via an 
electronic medium for the purpose of 
dissemination. The Publisher shall be 
entitled to save the advertisement with 
respect to content, text and any pos-
sible images in a database and make 
it available to potential customers via 
electronic media. In this respect, if it 
should concern intellectual property 
subject to copyright protection, the 
rights of use shall be considered to be 
granted to the Publisher with no restric-
tions of time and space.

2. In cases of doubt, advertisements 
shall be called for publication within 
one year from the conclusion of the 
agree ment. If, in the course of a con-
tractual conclusion, the right to the 
calling for publication of individual 
advertisements is granted, then the 
agreement must be executed within 
one year of publication of the initial 
advertisements if the fi rst advertise-
ment is called for publication and pu-
blished within the timeframe specifi ed 
in Clause 1.

3. With respect to contractual conclu-
sions, the Customer shall be entitled 
to call for the publication of further 
advertisements exceeding the adver-
tising quantity specifi ed in the order 
within the agreed-upon timeframe or 
the timeframe specifi ed in Clause 2.

4. The Customer shall have a retroactive 
claim to a discount corresponding to its 
actual calling for publication of adverti-
sements within an annual period. How-
ever, this claim shall only then apply if 
a job contract has been concluded at 
the beginning of the timeframe which, 
based upon the price list, provides 
entitlement to a discount from the out-
set. The claim to a discount shall cease 
to apply if such claim is not asserted 
within one month of the expiration of 
the annual timeframe.

5. If an order is not fulfi lled due to 
circumstances for which the Publisher 
is not responsible, then the Customer 
shall be entitled, notwithstanding 
any further legal obligations, to reim-
burse the Publisher for the difference 
between the discount granted and the 
discount actually accepted. 

6. With respect to the calculation of the 
acceptance quantities, text millimeter 
lines will be converted into advertising 
millimeters based upon price. 

7. For the inclusion of advertisements 
and third-party advertising supplements 
which are supposed to be published for 
explanatory purposes exclusively in 
designated numbers, designated edi-
tions or designated locations of the 
printed material, the Publisher shall 
only provide guarantees if the validity 
of the order has been made express-
ly dependent upon this. Classifi ed ad-
ver tisements shall be printed in the 
respective section without an express 
agreement being required for this.

8. For the placement of an advertise-
ment in an editorial section, the edito-
rial section price must be paid. Adver-
tisements, which are not recognizable 
as advertisements due to their editorial 
layout, shall be clearly labeled as such 
by the Publisher. 

9. The Publisher reserves the right to 
reject advertising orders – including 
individual calls for publication in accor-
dance with a contractual conclusion 
– and supplemental orders due to the 
content, the origin or the technical form 
according to standard, professionally 
justifi ed principles of the Publisher. 
The same shall apply if its content vio-
lates laws or governmental directives. 
This shall also apply for orders which 
have been submitted to authorized 
representatives. Supplemental orders 
are binding for the Publisher only after 
the submission of a model of the sup-
plement and its approval. Supplements 
which, through the format or layout, 
give the reader the impression that 
they are a component of the news-
paper or contain third-party advertising 
shall not be accepted. Notifi cation of 
the rejection of an order shall be imme-
diately made to the Customer.

10. The Customer shall be responsible 
for the timely submission of the adver-
tising text and fl awless print documents 
or the supplements. The Publisher shall 
demand the immediate replacement of 
print documents which are obviously 
unsuitable or damaged. The Publisher 
shall guarantee the fl awless reproduc-
tion of the advertisement with respect 
to print quality.

11. The Customer shall have a claim to 
a reduction of payments or a replace-
ment advertisement if the print of the 
advertisement is, either  in whole or in 
part, illegible, incorrect or incomplete, 
but nonetheless only to the extent that 
the purpose of the advertisement has 
been compromised. Any more substan-
tial liability upon the part of the Publis-
her is excluded. This shall not apply for 
intentional wrongdoing or gross negli-
gence on the part of the Publisher and

its vicarious agents. A liability on the 
part of the Publisher for damages due to 
the lack of guaranteed quality features 
shall remain unaffected. In commer cial 
business dealings, the Publisher shall 
not be liable for gross negligence on 
the part of its vicarious agents. Control 
data which are missing or defectively 
printed shall create no claim for the 
Customer unless something to the con-
trary has been agreed upon between 
the parties. Complaints must be sub-
mitted within one week’s time from 
receipt of the invoice and voucher copy. 
In any case, liability is limited to fore-
seeable damages and by the fee to be 
paid for the advertisement or supple-
ment. With respect to advertisements, 
deadline and task modifi cations, text 
corrections and cancellations submitted 
by telephone, the Publisher shall assu-
me no liability for transmission errors. 
For erroneous repeat advertisements, 
claims are excluded if the Advertiser 
had the possibility of making notifi ca-
tion of the errors before the printing 
of the follow-up advertisements. The 
payment claim of the Publisher shall 
remain unaffected. The Publisher shall 
not be liable for damage compensa-
tion claims or claims for recourse which 
possi bly originate from the content or 
form of an advertisement, particular-
ly due to competition law directives. 
Rather, the Customer shall be solely 
responsible for the content or form of 
an advertisement. 

12. Proofs shall be supplied only upon 
express request. The Customer shall 
assume responsibility for the correct-
ness of the returned proofs. In the 
event that the Customer does not 
promptly return the proofs submitted 
in a timely manner, then the approval 
for printing shall be considered to have 
been made.

13. If no special size specifi cations have 
been provided, then the actual prin-
ting size will be based upon the price 
calculation.

14. If the Customer does not make 
prepayment, then an invoice with 
related documentation shall be issu-
ed no later than the fi fth day of the 
month following the publication of the 
advertisement. The invoice must be paid 
within the timeframe specifi ed on the 
price list, unless a shorter payment 
period or prepayment has been ag-
reed upon between the parties in the 
particular case. The timeframe shall be-
gin to run upon receipt of the invoice. 
Any possible discounts for early pay-
ment shall be granted based upon the 
price list.

15. If the advertising prices change, 
then the new terms and conditions 

shall become effective immediately 
unless the Customer and the Publisher 
have agreed upon something to the 
contrary.

16. In the event of payment default or 
if a payment extension is granted, in-
terest shall be charged in the amount 
of 1% above the respectively valid 
discount rate of the Federal Central 
Bank as well as the related collection 
costs. In the event of payment default, 
the Publisher may suspend the further 
execu tion of the current order until 
payment is received and may demand 
prepayment for the remaining adverti-
sements.

17. In the event of insolvency, the 
entire amount for any advertisements 
still to be called for publication shall 
become immediately due for pay-
ment even in the case of § 103 Para. 
1 InsO [Insolvency Act]. In any case, any 
approved discount shall cease to apply 
in the event of insolvency, compulsory 
composition proceedings or a lawsuit. 

18. Upon request, the Publisher shall 
provide an advertising clip with the 
invoice. If the type and scope of the 
advertising order justify it, up to two 
main vouchers or complete voucher 
numbers shall be supplied. If a voucher
can no longer be procured, then a legally
binding certifi cate of inclusion from the 
Publisher shall replace it.

19. The Customer must pay the costs 
for substantial changes to the originally 
agreed-upon order specifi cations.

20. A reduction in circulation shall only 
then infl uence the contractual rela tion-
ship if a circulation amount has been 
guaranteed and this decreases by more 
than 20 percent.

Furthermore, any price reductions and 
damage compensation claims shall be 
excluded if the Publisher has notifi ed 
the Customer of the reduction in cir-
culation in such a timely manner that 
the Customer could have withdrawn 
from the agreement before the adver-
tisement was published.

21. If an order is cancelled after the 
offi cial advertising deadline, the agreed-
upon price for the order will become 
due for payment in its full amount.

22. The place of performance shall 
be Würzburg. In commercial dealings 
with businesspeople, juridical persons 
under public law or special funds un-
der public law, the legal venue for any 
possible legal actions shall be Würz-
burg. 
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General Terms and Conditions for online 
advertising with Haufe Lexware GmbH 
& Co. KG:

1. Business activity 

Haufe Lexware GmbH & Co. KG (herein-
after referred to as “HL”) markets adver-
tising space on websites and on other 
Haufe Lexware electronic media. HL exe-
cutes received and accepted orders as 
commissioned by the advertising client 
(hereinafter referred to as “Client”) in 
each case under its own name and on 
own account.

2. Advertising order, General Terms and 
Conditions

2.1 “Advertising order” in terms of the 
General Terms and Conditions below 
constitutes the contract concluded on the 
placement of advertising material or 
materials in information and communi-
cation services, especially the Internet, 
for distribution.

2.2 All current and future advertising 
orders are subject exclusively to the 
General Terms and Conditions set out 
below. HL does not accept clients’ condi-
tions that differ from these General 
Terms and Conditions. The latter shall not 
become part of the contract, irrespective 
whether HL specifically objects or not. 

2.3 HL is entitled to change the General 
Terms and Conditions at any time. HL 
shall notify its contractual partners of any 
changes at least one month in advance. 
The amended General Terms and Condi-
tions are deemed accepted unless the 
Client objects in writing (by mail, fax or 
e-mail) within four weeks after receipt 
of the relevant notification. 

3. Advertising material 

3.1 Advertising material in terms of 
these General Terms and Conditions may 
comprise one or more of the following 
elements: 
- a picture and/or text, 
-  sound sequences and/or moving pic-

tures,
-   a sensitive area which, on activation, 

establishes a connection to further data 
at an online address given by the Client 
and located either in the Client’s field 
or that of a third party (e.g. a link).

3.2 HL reserves the right to clearly iden-
tify advertising material not evident as 

such due to its design with the word 
“Advertisement”. 

3.3 Only formats shown in the valid HL 
price list are available for the placement 
of advertising material. Special formats 
and special forms of advertising are 
possible, subject to consultation with 
and verification by HL. 

4. Conclusion of contract 

4.1 The advertising order placed by the 
Client on HL shall be validated either on 
the basis of a written (by mail, fax or 
e-mail) order confirmation by HL or by 
completion of the order by HL. HL shall 
be entitled to reject unconfirmed orders 
without furnishing reasons. 

4.2 The Client’s verbally communicated 
orders or changes to confirmed orders 
are effective only once they have been 
confirmed by HL in writing.

4.3 HL accepts orders only under the 
condition that the advertising material 
does not violate existing laws or rights 
of third parties.

4.4 All advertising orders are subject to 
the agreement of the specific owner of 
the online offer. 

4.5 Insofar as advertising agencies or 
agents place orders, the advertising 
order shall, in case of doubt, be deemed 
given by the advertising agency, unless 
explicitly otherwise agreed in writing. 
Orders by advertising agencies or agents 
shall be accepted only in case of named 
advertisers. HL is entitled to demand 
proof of mandate from the advertising 
agency or agent.

5. Insertion period, placement 

5.1 The insertion period is individually 
determined according to the booked 
contacts and period (fixed placement) or 
in accordance with the booked period and 
contacts.

5.2 In order to achieve the booked page 
impressions, HL is entitled to show the 
advertising material on other than the 
booked websites, without any arising 
liability of HL towards the Client.

5.3 If orders include placement instruc-
tions, such orders are deemed binding 
even if the placement instructions cannot 
be complied with. The prices as set out in 

the tariffs are charged for accepted place-
ments. 

5.4 If several advertising materials are 
supplied for an advertising order, HL will 
rotate these as per standard, unless the 
Client has submitted a schedule for the 
placement of each advertising material.

6. Data provision 

6.1 The Client is obliged to observe the 
necessary advertising materials compo-
nents that must be provided for publica-
tion, the technical specifications to be 
met by the advertising materials, the 
method by which the advertising mate-
rials must be submitted and the latest 
date by which said materials must be 
provided. The Client is obliged in particu-
lar to ensure that the target URL through 
which the advertising material is linked 
to the webpage of the advertiser remains 
active for the duration of the insertion of 
an order. If the Client should become 
aware of disrupted links between the 
advertising material and the target URL, 
he shall inform HL of such disruption wi-
thout delay. 

6.2 Advertising materials should gene-
rally be submitted seven working days at 
the latest before start of placements. 
Delivery is to: onlinewerbung@haufe.de. 
The Client carries the risk of transfer of 
specific advertising material for publi-
cation, especially the risk of loss of 
data, unless such loss was caused by 
transfer problems for which HL is carrying 
the risk. 

6.3 HL does not accept any responsibility 
for the supplied advertising or other 
material and is not obliged to return such 
to the Client. HL’s obligation to store 
advertising material ends three months 
after the last distribution. 

6.4 HL will request replacements for un-
suitable or damaged material. HL offers 
no guarantee for the agreed distribution 
of the advertising material in the event 
of improper or especially late or sub-
sequent delivery, especially for achieving 
the booked page impressions. 

6.5 In the event that the advertising order 
cannot be fulfilled due to improper, 
especially incomplete, late or lacking 
delivery of advertising material, the 
Client is obliged to pay HL the agreed 
fees in compensation. 

7. Cancellation of an order, termination 
of the contract by the Client

7.1 Cancellation without costs is possible 
only until five working days before the 
agreed placement at the latest. Cancel-
lation must be in writing (by post, fax 
or e-mail). In the event of cancellation 
at short notice, HL is entitled to charge 
up to 80% of the net order value of the 
still to be delivered campaign volume. 
This is in addition to the fees charged 
for already placed online advertising. 
In this respect, the discounts applicable 
to the reduced volume are applied. 

7.2 If the Client terminates the adverti-
sing order without good reason (see 
Paragraph 649 Sentence 1 BGB [German 
Civil Code]), he shall pay for the services 
delivered free of defects up to the date 
the notice of termination becomes ef-
fective. The Client is also obliged to pay 
HL a lump sum compensation for dama-
ges in the amount of 10% of that part 
of the order amount which was not per-
formed. The Client shall bear the burden 
of proof that the damages to HL were 
minor or nil. The assertion of an excep-
tionally high claim to damages by HL in 
an individual case is not excluded. 

8. Right of refusal, blocking

8.1 HL has the right to refuse or to block 
advertising material, including individual 
access within the framework of an 
order, if the content of such advertising 
material violates laws (e.g. copyright, 
competition, press or criminal laws) or 
official regulations or if said content had 
been objected to by the German adver-
tising council in the course of an appellant 
process, or if it would be unreasonable 
to expect HL to publish same, due to 
content, origin or technical form.

8.2 HL is entitled in particular to withdraw 
already published advertising material if 
the Client himself makes subsequent 
changes to the content of the advertising 
material or if the data to which a link 
refers is changed in retrospect, there by 
meeting the requirements of Section 
8.1.

8.3 HL will inform the Client without 
delay of any refusal or blocking. In this 
case, the Client is entitled to make chan-
ged or new advertising material available 
to HL which complies with HL’s require-
ments. HL may charge the Client for 
additional costs arising from this. 
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8.4 HL has a claim to the agreed fee, 
even if a substitute placement under 
Section 8.3 is no longer possible. If the 
Client cannot be held responsible for 
the refusal or blocking, he may demand 
(pro rata) compensation from HL for 
payments already made, minus costs 
already accrued to HL. Further claims by 
the Client are excluded. Should the Client 
not have made any such payments yet, 
the Client shall be obliged to reimburse 
HL for al ready accrued costs.

9. Guarantee of rights 

9.1 The Client guarantees and assures 
that he has obtained all the rights 
required for the placement of the ad-
vertising material and that he has in 
particular obtained all the required 
rights of use from the owners of copy-
rights, ancillary copyright and other 
rights to the advertising documentation 
and text he has provided and may 
freely dispose of such. 

9.2 The Client exempts HL from all 
third party claims against HL which may 
arise from the violation of copyright, 
competition, press or criminal laws 
or other legal stipulations. The Client 
further more exempts HL from the 
costs of necessary legal defence. 
The Client is obliged in good faith to 
support HL with documentation and in-
formation in legal defence against third 
parties. 

9.3 To the extent in time, volume and 
content necessary for the execution of 
the advertising order, the Client transfers 
to HL all the required copyrights, rights 
of use and ancillary copyrights required 
for the use of the advertisements in on-
line media of all kinds, including the 
Internet, including especially the right 
to copy, transfer, transmit, process, read 
and download from a database. The 
above rights are transferred spatially 
unlimited in all cases and entitle to 
placement using all known technical 
means and forms of online media. 

10. HL guarantee 

10.1 HL guarantees, within the frame-
work of predictable requirements, the 
best possible reproduction of the 
advertising material under the current 
technical standards. The Client is aware, 
how ever, that it is not possible accor  ding 
to state-of-the-art to create a pro-
gramme totally free of errors.  

10.2 An error in the presentation of 
the advertising material is particularly 
not given if the impairment is caused by 
the use of unsuitable display software 
and/or hardware (e.g. browser), by 
faults in the communication networks 
of other operators, by third party com-
puter  failure (e.g. other providers), by 
incomplete and/or not activated offers 
on so-called proxies (intermediate 
storage) or by failu re of the Adserver 
lasting no longer than 24 hours (conti-
nuous or added up) within 30 days of 
the start of the contractually agreed 
placement.

10.3 If the AdServer should fail for a 
considerable period (more than 10% 
of the booked time) in the course of a 
time-limited fixed booking, HL shall 
endeavour to supply the missing media 
service later or to extend the insertion 
time. If this should not be in the interest 
of the Client or if later supply is im-
possible, the Client shall not be obliged 
to pay for the period of the defect. 
Further claims are excluded. 

10.4 If the quality of the presentation of 
the advertising material is not satisfac-
tory, the Client is entitled to substitute 
advertising of good quality, but only to 
the extent that the purpose of the advert 
has been impaired. Should HL not deliver 
within a reasonable period given to him 
or if substitute advertising is impossible, 
the Client has a right to a reduction in 
fees or to cancellation of the order. 

10.5 The Client is obliged to inspect the 
advertising immediately after its place-
ment or its appearance on the website 
or on other electronic advertising media 
and to lodge a complaint about obvious 
flaws within a week after placement or 
appearance at the latest. If the com-
plaint is not lodged in good time, the 
Client’s guarantee claims are voided. 
Should possible flaws in the advertising 
material not be obvious, the Client has 
no claim in respect of unsatisfactory pu-
blication. The same is applicable in case 
of flaws in repeated advertising place-
ments, unless the Client points out the 
flaw before publication of the next 
advertising placement. 

10.6 In the event of flaws in the execu-
tion of an advertising order, the Client is 
not entitled to refuse payment of another 
advertising order. 

11. Service defects 

If an advertising order is not executed 
for reasons for which HL cannot be held 
responsible (e.g. caused by software or 
for other technical reasons), especially 
due to computer failure, force majeure, 
strikes, legal regulations, defects for 
which third parties are responsible 
(e.g. other providers), network opera-
tors or service providers or other com-
parable reasons, the order will, as far 
as possible, be made good. In case 
of an order made good after an appro-
priate and reaso nable time after remedy 
of the defect, HL’s claim to compensati-
on remains valid. HL shall inform the 
Client in the event of a considerable 
postponement.

12. Liability of HL 

12.1 HL does not guarantee uninter-
rupted access to the website; neither 
does it guarantee that specific results 
will be achieved by placing the ad-
verts. 

12.2 Claims for compensation of dama-
ges arising from active violation of 
contractual duty, culpability at contract 
conclusion and illegal action are exclu-
ded in case of slight negligence of HL, 
its representatives or vicarious agents. 
This does not apply to lack of assured 
properties and the violation of signifi-
cant contractual duties, in which case 
liability is limited to foreseeable dama-
ge. Claims for damages arising from 
impossibility of the service and delay are 
limited, in case of slight negligence, to 
compensation for foreseeable damage. 

12.3 In case of gross negligence of com-
mon vicarious agents, liability towards 
businesses is limited to the amount of 
the foreseeable damage. This does not 
apply to the violation of essential 
contrac tual duties. 

12.4 Liability for personal injury and 
under the Product Liability Act remains 
unaffected. 

12.5 Insofar as HL is obliged to compen-
sate for damages, HL shall position the 
Client such that the contract appears not 
to have been concluded (negative inte-
rest); compensation of damages arising 
from non-performance is excluded. 

13. Price lists 

13.1 Unless individually otherwise 
agreed, the valid HL price lists at the 

time of conclusion of the contract are 
applicable to advertising orders.

13.2 HL reserves the right to change the 
prices. This is not applicable to those 
who are not businessmen if the order 
affected by the change is not part of a 
framework agreement and is intended 
for execution no later than four months 
after conclusion of the contract. For orders 
confirmed by HL, price changes are only 
applicable if they are announced by HL 
at least one month before publication of 
the advertising material. The Client has 
the right to cancel in the event of a 
price increase. The right to cancellation 
must be exercised within five working 
days after receipt of the notice about the 
price increase. 

13.3 Advertising agencies and other 
advertising agents are obliged to adhere 
to the HL price list in their offers, 
contracts and accounting involving 
poten tial clients of HL. 

13.4 Discounts are determined in accor-
dance with the HL price list valid in each 
case.

13.5 The Client grants HL the right, in the 
event of over-delivery of campaigns, to 
invoice an additional amount of up to 
5% of the agreed volume. 

13.6 The prices do not include the cost 
of production of the graphics and adver-
tising material text.  

13.7 All prices in the price lists are net 
and exclude the statutory VAT applicable 
at the time.

14. Invoices, set-off 

14.1 Invoices are generated on the day 
the advertising appears. Unless other-
wise agreed in writing, invoices shall be 
paid into an account specified by HL 
within 10 days of the invoice date, 
without any deductions. The credit ad-
vice shall determine whether the pay-
ment was in time. A special written 
agreement is required for the deduction 
of discounts. 

14.2 HL may in principle request advance 
payment in the case of new customers 
and for the dispatch of newsletters. 

14.3 All invoices are based on the reports 
HL compiles for the customer. HL must 
be notified of objections to reports in 
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writing within seven days. The basis of 
calculation is deemed accepted unless 
objections are raised in time. 

14.4 Differences may occur between the 
statistics of HL and those of the Adser-
ving system of the customer in the case 
of redirected campaigns. In accordance 
with the industry standard, differences 
up to 15% do not justify a complaint. HL 
is prepared to investigate the reasons in 
the event of larger deviations. The cus-
tomer must for this purpose grant HL full 
access to his Adserving system for the 
relevant campaign. Unless such access 
is granted to the full extent, the figures 
of HL shall be definitive even in case of 
deviations exceeding 15%. HL shall 
submit a research report to the customer 
detailing the reasons for the deviations. 
The specific report thereby accepted as 
valid shall be accepted as the basis for 
the final account. 

14.5 Exercise of a right of retention or 
set-off against own claims against HL 
claims is only allowed provided the 
Client’s claims are uncontested or were 
established before a court of law. 

15. Payment arrears, advance payment 

15.1 In the event of payment arrears 
or deferral, HL is entitled to charge inte-
rest of 8 percentage points annually 
above prime lending rate pursuant to 
§ 247 BGB [German Civil Code]. If the 
damage suffered by HL following arre-
ars is higher, HL shall be entitled to 
assert this. HL can furthermore, in case 
of arrears, postpone further execution 
of the current advertising order until 
payment has been made and demand 
advance payment for the remaining 
placements. 

15.2 Objectively justified doubt about 
the paying ability of the Client consti-
tutes justification for HL to make fur-
ther appearances of this or further 
advertising material dependent upon 
advance payment and the settlement 
of unpaid accounts, irrespective of any 
originally agreed method of payment. 
In justified cases, HL reserves the right 
to demand prepayment or security de-
posits. 

16. Extraordinary notice of termination 
by HL 

HL is entitled to give written notice of 
extraordinary termination (by post, fax 

or e-mail) especially if the Client has not 
complied with his duty to pay after two 
warnings, if an insolvency procedure has 
been filed against his assets or if the 
Client has repeatedly violated his con-
tractual duties. In the case of an extra-
ordinary notice of termination, HL is 
entitled to cease placement of the ad-
vertising material(s) with immediate 
effect. 

17. Data protection 

The advertising order is executed in 
compliance with the current legal data 
protection stipulations, with specific 
reference to § 33 BDSG [Federal Data 
Protection Act].

18. Cession of claims 

The Client is not entitled to sell, cede 
or otherwise transfer rights and duties 
under the contract to third parties 
without prior written consent by HL. HL 
is entitled to cede or transfer rights and 
duties under the contract to a third 
party at any time. The Client explicitly 
agrees to this. 

19. Miscellaneous 

19.1 The headquarters of HL are the 
place of execution.

19.2 The place of jurisdiction for legal 
disputes concerning business transac-
tions with business people or legal 
entities under public law or in case of a 
special fund under public law, shall be 
the responsible court where HL is head-
quartered, but whereby HL may also 
assert claims against the Client at any 
other court responsible for that Client. 
Insofar as claims by HL are not asserted 
by dunning procedure, the place of 
jurisdiction for entities other than busi-
ness people shall be their place of resi-
dence. If the domicile or usual place of 
residence of the Client, also in the case 
of entities other than business people, 
is unknown at the time a claim is filed 
or if the Client has moved his domicile 
or usual place of residence away from 
the region of validity of the law after the 
conclusion of the contract, then the place 
of jurisdiction, if the contract was con-
cluded in writing, shall be the respon-
sible court where HL is headquartered. 

19.3 German law shall be exclusively 
applicable to concluded contracts. 

19.4 Amendments or addenda to an ad-
vertising order, including supplementary 
agreements, shall be in writing to be 
legally effective.

19.5 Should individual parts of these 
General Terms and Conditions be or 
become ineffective, the remaining 
stipulations shall remain unaffected 
thereby. The contractual partners are 
obliged to substitute the ineffective 
stipulation with an effective arrange-
ment to approach the economic inten-
tions of the ineffective stipulation as 
closely as possible. The same shall apply 
to a gap that needs to be filled. 
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Contractual terms and conditions for 
participation in an online trade fair of 
the Operator, Haufe-Lexware GmbH & 
Co.KG, Freiburg, owner of all the rights 
to and contracts for the online trade fair 
offer. Haufe-Lexware GmbH & Co.KG. is 
the initiator and organiser in the Mar-
keting context.

1. General contractual terms and con-
ditions 

1.1 Registration for the online trade fair 
is effective with receipt of the fully 
completed and legally binding signed 
registration form by Haufe-Lexware in 
Würzburg. Registration cannot be sub-
ject to suspensory or resolvent condi-
tions, e.g. depending on exclusion of 
competitor companies. The Operator will 
acknowledge receipt of the registration 
form in writing.

1.2 The contractual relationship is es-
tablished after explicit, written accep-
tance by both the exhibitor and Haufe-
Lexware (hereinafter referred to as 
Operator). Unless agreed otherwise, 
the duration of the contract shall be for 
a period of one year from first activation 
of the exhibitor’s offer. It is automatical-
ly extended by a further year in each 
case, unless the Operator has received 
a written notice of termination at least 
three months prior to the end of the 
contractual year or unless cancelled 
by the Operator. 

1.3 The exhibitor undertakes, when 
delivering text and images, to comply 
with all provisions of the applicable 
Data Protection Act and the voluntary 
obligation regarding the use of visitor 
data and other relevant legal provisions, 
as agreed in this contract, especially 
regarding publication on the Internet.

1.4 The Operator will contact the exhibi-
tor at least five days prior to commen-
cement of the trade fair to agree on the 
data transfer and the design of the vir-
tual trade fair stall before final activati-
on. The exhibitor is personally responsi-
ble for input, maintenance and veracity 
of the content of his submitted informa-
tion (text, images, sound) required for 
the virtual trade fair stall and shall 
implement this independently via a 
supplier’s port in the agreed format. The 
content may then be updated and sup-
plemented via the maintenance port at 
any time. The exhibitor has no claim for 

financial compensation if activation for 
the trade fair is delayed because the 
exhibitor has failed to observe the time 
constraints, i.e. activation is only after 
the start of the contractual trade fair 
participation. The Operator shall not be 
liable for the information (text, image 
and sound) made available by the ex-
hibitor. The exhibitor accepts liability and 
confirms that he is the owner of the 
copyright to the information in the form 
of text, images and sound which he uses 
in the online trade fair and that the 
rights of third parties are not infringed. 

1.5 At the time of registration, the ex-
hibitor agrees that his information may 
be stored, evaluated and also passed on 
to third parties in the context and for the 
purposes of the trade fair. He also 
undertakes to participate in electronic 
evaluation programmes and thereby 
declares that he agrees to information 
about his participation being used exclu-
sively for advertorial purposes. 

1.6 The Operator is entitled to organise 
the preparation of photographs, video 
recordings, print screens and other 
documentation about exhibition events, 
the trade fair stands and the exhibits for 
use in advertisements or press releases, 
without the exhibitor having a right to 
object or make claims of any kind. This 
also applies to recordings which the 
press or television may prepare directly 
with the Operator’s approval. Copyright 
provisions must be complied with in 
this respect. 

1.7 The Operator is entitled to change 
the layout and technology of the 
Internet presentation to serve the ob-
jectives of the virtual trade fair, for 
reasons of technological progress or if 
required due to unforeseeable events. 
In these cases the exhibitor is not en-
titled to compensation.

1.8 Within commercially reasonable 
limits, the Operator assures the greatest 
possible availability and security of the 
server on the Internet by deploying 
technical solutions and by daily monito-
ring. In the context of this agreement, 
however, the risks of providing informa-
tion on the Internet are explicitly pointed 
out and no liability is accepted or 
warranty offered in respect of short-term 
temporary interruptions to the offer, 
provided these are due to technical 
reasons, the Internet, third parties or 

other factors for which the Operator 
cannot be held responsible. The same 
applies to the protection and potential 
abuse of the data provided by the ex-
hibitor for publication and for use.

1.9 The Operator shall undertake inten-
sive advertising of the online trade fair 
on the Internet and in the printed media 
in order to attract as many visitors as 
possible. The Operator will consider the 
target audiences of the exhibitor in the 
selection of the media. The Operator 
offers no guarantee as to the number of 
visitors. The exhibitor has no entitlement 
to a specific number of visitors.

2. Data protection and use

The Operator shall provide the offerer 
with data on visitor activity in the area 
of his presentation and at the online 
trade fair on a regular basis, provided 
this is within the contractual remit of the 
service packages. The offerer shall also 
receive direct access to statistical and 
survey options in the system. Under this 
agreement, the exhibitor undertakes to 
comply with the following regulations in 
respect of the visitor’s right to confiden-
tiality, the data protection rights of third 
parties such as e.g. competitors and the 
Operator’s granting of rights.

2.1 The exhibitor undertakes to main -
tain confidentiality in respect of granted 
access rights to visitors’ data and sta-
tistics and to oblige all persons autho-
rised by him to comply with the use and 
voluntary obligation provisions arising 
from this contract.

The exhibitor is explicitly entitled to the 
use and processing of data only for the 
purposes of his own business operations 
and the purposes envisaged under this 
contract. Making these avai lable to third 
parties or any other use is prohibited. 
The exhibitor is liable for any breaches 
of this agreement.

The exhibitor’s use of visitor data is 
related to the contractual scope of 
services and utilisation and is limited by 
the provisions of the data protection 
act in the Federal Republic of Germany.

Leadlevel 1:

Personal and contact data of general 
visitors of the online trade fair may, 
insofar as included under the scope of 

the contract, be used in the first contact 
step solely for the purpose of direct 
mailing by post.

Subsequent approach by telephone with 
reference to the mailing is possible.

Leadlevel 2:

Personal and contact data of visitors to 
the respective hall may, insofar as inclu-
ded under the scope of the contract, be 
used in the first contact step solely for 
the purpose of direct mailing by post or 
e-mail.

Subsequent approach by telephone with 
reference to the mailing is possible.

Leadlevel 3:

Personal and contact data of visitors 
to the own stall may be freely used for 
the purpose of the own business. Trans-
fer to a third party is prohibited in this 
case as well.

Should the visitor refuse further contact 
or declare this undesirable, the exhibitor 
undertakes to immediately and unreser-
vedly honour this.

2.2 The Operator is entitled to change 
the content, scope and form of the data 
structure made available to the exhibitor 
should this be or become necessary due 
to legal requirements. This shall not 
affect the contractual relationship per se 
and the exhibitor shall have no arising 
extraordinary rights to termination, 
retention or claims for return. 

2.3 The Operator undertakes to ensure 
that the quality and accuracy of the 
required information in the registration 
procedure is assured as far as techni  -
cally and economically possible and 
reasonable. But the Operator gives no 
assurance that individual data and in-
formation are correct and offers no 
guarantee in this respect nor does he 
accept liability for possible costs and 
consequences in the use thereof.

2.4 The Operator and the recipients of 
data undertake, pursuant to § 6 (1) and 
(2) Data Protection Act, to provide infor-
mation on the stored personal data of a 
registered person, on request of the 
Operator or said person, and correct or 
delete same. In the event of a direct 
request by an individual, the Operator 
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shall be informed in order to implement 
the same in the remaining stored data.

3. Payment terms and conditions 

3.1 The Operator shall prepare invoices 
for the package fee and other services. 
All prices are in EURO net plus the statu-
tory VAT.

3.2 The obligation for payment of the 
agreed fees arises on conclusion of the 
contract. Payment must be made 
without deductions prior to the date of 
the agreed online trial activation to the 
account of the Operator.

3.3 If payment deadlines are not met, 
the Operator may, after prior written 
notification, withdraw from the contract 
or withhold online activation. The obli-
gation to pay outstanding accounts 
remains unaffected thereby.

4. Assignment, set-off, right of reten-
tion 

Assignment of claims against the Ope-
rator, set-off against the participation 
fees and the assertion of a right of 
retention are excluded.

5. Withdrawal and notice of termination 

5.1 The Operator is entitled to withdraw 
from the contract if an insolvency pro-
cedure has been filed against the assets 
of the exhibitor; the exhibitor shall in-
form the Operator without delay of such 
circumstance in writing.

5.2 The Operator has a right to early ter-
mination following prior notice in the 
event of failure to comply with statutory 
provisions or with provisions for data 
protection or use under this contract and 
in the event of default in payment by 
the exhibitor.

6. Final provisions 

6.1 The mutual rights and obligations 
under this contractual relationship are 
subject to the laws of the Federal Repu-
blic of Germany.

6.2 The place of jurisdiction and place of 
performance for payment obligations is 
Würzburg, the registered office of the 
Operator.

6.3 All claims of the exhibitor against 
the Operator shall prescribe within 6 

months. The prescription period shall 
commence with the date of occurrence 
of the claim but no later than the end of 
the month in which participation in the 
online trade fair ends.

6.4 Should one of the above terms and 
conditions be invalid, the contract as a 
whole shall be unaffected thereby. 
The invalid provision shall be replaced 
by a valid provision as far as possible 
in agreement with the original econo -
mic and substantive purpose, which 
shall then become an integral part of 
the contract.
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